
Lesson 4: Digital Advertising Platforms
Digital advertising platforms refer to online platforms or channels that businesses use to
display and promote their advertisements to a target audience. These platforms provide
tools and features that allow businesses to create, manage, and optimize their digital
advertising campaigns. Digital advertising platforms vary in terms of their reach,
targeting options, ad formats, and pricing models.

Search engine advertising (SEM)
Search engine advertising (SEM), also known as paid search or search advertising, is a
highly effective form of digital advertising that allows businesses to display ads within
search engine results pages (SERPs). The most popular platform for SEM is Google
Ads, although other search engines like Microsoft Advertising also offer SEM
capabilities.

SEM operates on a pay-per-click (PPC) model, where advertisers bid on keywords
relevant to their products or services. When users search for those specific keywords,
the search engine conducts an auction to determine which ads will appear in the search



results. The auction takes into account factors such as bid amount, ad quality, and user
relevance.

Here's an overview of the SEM process:

1. Keyword Research: Advertisers perform keyword research to identify relevant
keywords that their target audience is likely to use when searching for products or
services. They select keywords based on search volume, competitiveness, and
relevance to their offerings.

2. Ad Creation: Advertisers create compelling text-based ads consisting of a headline,
description, and display URL. The ads are designed to grab users' attention and entice
them to click.

3. Bid Management: Advertisers set a maximum bid, which represents the maximum
amount they are willing to pay for a click on their ad. The bid, along with other factors
like ad quality and relevancy, determines the ad's position in the search results.

4. Ad Auction: When a user enters a search query, the search engine runs an ad
auction to determine which ads are eligible to appear. The auction takes into account
bid amounts, ad quality, and user relevance. The ads that meet the criteria are
displayed on the search results page.

5. Ad Display and Clicks: If an ad wins the auction, it is displayed alongside the organic
search results. When users click on the ad, they are directed to the advertiser's website
or a specific landing page.

6. Cost and Performance Tracking: Advertisers are charged only when a user clicks on
their ad, hence the term pay-per-click. Advertisers can monitor the performance of their
SEM campaigns using metrics such as click-through rate (CTR), conversion rate, and
return on ad spend (ROAS). This data helps them evaluate the effectiveness of their
ads and make informed adjustments to optimize their campaigns.

SEM offers numerous benefits to businesses, including:

● Increased Visibility: SEM allows businesses to appear prominently in search
results, increasing their online visibility and brand exposure.

● Targeted Advertising: Advertisers can target specific keywords and
demographics, ensuring that their ads reach the most relevant audience.



● Immediate Results: SEM campaigns can generate immediate website traffic and
clicks, making it an effective strategy for short-term goals and promotions.

● Measurable and Adjustable: Advertisers have access to real-time data and
insights, enabling them to measure the performance of their ads and make
data-driven optimizations for better results.

In summary, search engine advertising (SEM) is a highly effective digital advertising
strategy that enables businesses to display targeted ads in search engine results.
Through careful keyword selection, bidding strategies, and ad optimization, businesses
can increase their online visibility, drive relevant traffic to their websites, and achieve
their marketing goals.

Display advertising and banner ads
Display advertising is a digital advertising strategy that involves placing visually
appealing ads, known as banner ads, on websites, apps, or other digital platforms to
reach and engage with the target audience. It is an effective way for businesses to
increase brand visibility, drive traffic to their websites, and promote their products or
services. Here's a more detailed overview of display advertising and banner ads:

● Display Advertising Platforms: Display ads are commonly managed through
advertising platforms like the Google Display Network, which offers a vast
network of websites, mobile apps, and video platforms where advertisers can
display their ads. These platforms provide advanced targeting options, allowing
businesses to reach specific demographics, interests, or browsing behavior.

● Banner Ad Formats: Banner ads come in various sizes and formats, including
leaderboard (728x90 pixels), skyscraper (160x600 pixels), rectangle (300x250
pixels), and more. These ads can be static images, animated GIFs, or interactive
HTML5 ads. Businesses have the flexibility to design visually captivating ads that
capture users' attention and communicate their brand message effectively.

● Targeting and Placement: Display advertising enables businesses to target their
ads based on demographics, interests, or browsing behavior. Advertisers can
select specific websites or placements where they want their ads to appear, or
they can utilize automatic placement optimization algorithms to reach the most
relevant audience. This precise targeting ensures that ads are shown to the right
people at the right time.



● Remarketing and Retargeting: Display advertising offers the opportunity for
remarketing or retargeting campaigns. Businesses can target users who have
previously interacted with their website or shown interest in their products or
services. By serving relevant ads to these users as they browse other websites
or apps, businesses can re-engage with potential customers and encourage
them to revisit their website or take desired actions, such as making a purchase.

● Branding and Awareness: Display advertising is an effective strategy for building
brand awareness and creating a strong visual presence. Banner ads allow
businesses to showcase their brand identity, products, or key messages in a
visually appealing and attention-grabbing manner. Consistent branding across
display ads helps to reinforce brand recognition and increase brand recall among
the target audience.

● Performance Tracking and Optimization: Advertisers can track the performance
of their display advertising campaigns using metrics such as impressions,
click-through rate (CTR), conversions, and return on ad spend (ROAS). This data
provides insights into the effectiveness of the ads, allowing businesses to
optimize their campaigns by refining targeting, adjusting ad creative, or
reallocating budget to maximize their advertising ROI.

Display advertising and banner ads offer businesses the opportunity to reach a wide
audience, enhance brand visibility, and drive engagement with their target market. By
leveraging visually appealing ads, precise targeting, and performance tracking,
businesses can effectively communicate their brand message, generate leads, and
ultimately increase conversions.

Social media advertising
Social media advertising refers to the practice of promoting products, services, or
brands on various social media platforms, such as Facebook, Instagram, Twitter,
LinkedIn, and others. These platforms provide businesses with the opportunity to reach
and engage with a large audience, leverage targeting options, and utilize various ad
formats to achieve their marketing objectives. Here's an overview of social media
advertising on popular platforms:

1. Facebook Ads: With over 2.8 billion monthly active users, Facebook is one of the
largest social media platforms for advertising. Facebook Ads allows businesses to
create targeted ads that appear within users' news feeds, on the right sidebar, or in the



Stories section. Advertisers can target specific demographics, interests, behaviors, and
connections, and choose from a variety of ad formats, including image ads, video ads,
carousel ads, and sponsored content.

2. Instagram Ads: As a visual-centric platform, Instagram provides a valuable space for
businesses to showcase their products or services through engaging imagery or videos.
Instagram Ads can be displayed within users' feeds or Stories. Advertisers can take
advantage of precise targeting options, such as demographics, interests, or
engagement with specific accounts. Ad formats include image ads, video ads, carousel

ads, and shoppable posts.

3. Twitter Ads: Twitter Ads enables
businesses to promote their content,
increase brand awareness, and drive
website traffic through targeted ads on
users' Twitter feeds. Advertisers can
target users based on their interests,
demographics, or specific keywords and
hashtags. Twitter offers ad formats like
promoted tweets, promoted accounts, and
promoted trends to engage with the
audience and encourage interaction.

4. LinkedIn Ads: LinkedIn, a professional
networking platform, offers advertising
opportunities for businesses to reach a

targeted B2B audience. LinkedIn Ads allow advertisers to target users based on job
titles, industries, company size, or specific LinkedIn groups. Ad formats include
sponsored content, text ads, and dynamic ads, which help businesses raise brand
awareness, generate leads, and drive engagement among professionals.

5. Other Platforms: In addition to the major platforms mentioned above, social media
advertising extends to platforms such as Pinterest, Snapchat, TikTok, and more. Each
platform offers unique features, targeting capabilities, and ad formats to cater to specific
demographics or interests.

Benefits of Social Media Advertising:



● Targeted Reach: Social media platforms provide advanced targeting options,
allowing businesses to reach specific demographics, interests, or behaviors. This
ensures that ads are shown to the most relevant audience, increasing the
chances of engagement and conversions.

● Engaging Ad Formats: Social media platforms offer a variety of visually appealing
ad formats, including images, videos, carousels, and interactive content. These
formats capture users' attention and encourage interaction with the ad.

● Social Proof and Engagement: Social media advertising allows users to engage
with ads through likes, comments, shares, and clicks. Positive engagement can
generate social proof and increase the credibility and reach of the ad, as users
share it with their network.

● Measurable Results: Social media advertising platforms provide comprehensive
analytics and reporting tools to track ad performance. Advertisers can measure
metrics such as impressions, reach, engagement, click-through rates,
conversions, and return on investment (ROI), allowing for data-driven
optimizations and improved campaign effectiveness.

Social media advertising on platforms like Facebook, Instagram, Twitter, LinkedIn, and
others offers businesses the opportunity to effectively reach and engage with their target
audience, raise brand awareness, drive website traffic, and achieve their marketing
goals in the digital landscape.

Video advertising
Video advertising refers to the practice of promoting products, services, or brands
through video content on various platforms, including YouTube and streaming platforms.
Video ads allow businesses to capture users' attention, deliver compelling messages,
and engage with their target audience. Here's an overview of video advertising on
popular platforms:

1. YouTube Ads: As the largest video-sharing platform, YouTube provides businesses
with a significant opportunity for video advertising. Advertisers can run ads before,
during, or after YouTube videos, as well as display ads alongside search results or
within YouTube's homepage. YouTube offers different ad formats, including skippable
ads, non-skippable ads, bumper ads (short non-skippable ads), and sponsored cards.
Advertisers can target users based on demographics, interests, or contextual relevance.

2. Streaming Platforms (OTT/CTV): Over-the-top (OTT) and connected TV (CTV)
platforms, such as Hulu, Roku, Amazon Fire TV, and others, offer video advertising



opportunities on streaming services. These platforms deliver content through
internet-connected devices, including smart TVs, streaming sticks, or gaming consoles.
Advertisers can target users based on demographics, interests, or behavioral data. Ad
formats may include pre-roll ads, mid-roll ads, or display ads within the streaming
content.

Benefits of Video Advertising:

● High Engagement: Video ads have the ability to captivate users' attention and
evoke emotions, making them highly engaging. The visual and auditory elements
of video content can leave a lasting impact on viewers, increasing brand recall
and message retention.

● Reach and Targeting: Video advertising platforms provide robust targeting
options, allowing businesses to reach specific demographics, interests, or
behaviors. Advertisers can deliver ads to their desired audience, ensuring that
the message reaches the most relevant viewers.

● Visual Storytelling: Video ads provide an opportunity for businesses to tell their
brand story in a visually compelling and narrative-driven format. With creative
visuals, music, and storytelling techniques, businesses can effectively
communicate their brand message and create a memorable experience for
viewers.

● Measurable Results: Video advertising platforms offer detailed analytics and
reporting features that provide insights into ad performance. Advertisers can
measure metrics such as impressions, views, view-through rates (VTR),
click-through rates (CTR), and conversions. This data allows businesses to
evaluate the effectiveness of their video ads and make data-driven optimizations.

● Accessible Platforms: Video advertising is accessible across various platforms
and devices, allowing businesses to reach audiences on desktops, mobile
devices, or connected TVs. This provides flexibility and the ability to tailor
campaigns to specific viewing habits and preferences.

Video advertising on platforms like YouTube and streaming services offers businesses
the opportunity to effectively engage with their target audience through compelling
visual content. By utilizing engaging storytelling, precise targeting, and comprehensive
analytics, businesses can increase brand awareness, drive engagement, and achieve
their advertising goals in the digital video landscape.


