


Digital Advertising

Module 1: Introduction to Digital Advertising

Definition of digital advertising

Overview of the digital advertising landscape
Advantages and disadvantages of digital advertising
Examples of successful digital advertising campaigns

Homework Assignment: Module 1 - Introduction to Digital Advertising

Part A:

Part B:

Part C:

Overview of the Digital Advertising Landscape

Research and identify at least three major digital advertising platforms and describe their features
and advantages

Analyze the differences and similarities between the selected platforms

Provide a brief overview of the target audience and ad formats for each platform

Advantages and Disadvantages of Digital Advertising

Choose a company and a product or service to advertise

Research and analyze the advantages and disadvantages of digital advertising compared to
traditional advertising methods (print, TV, radio, etc.)

Evaluate the potential effectiveness and limitations of digital advertising for the selected product
or service

Provide recommendations for a comprehensive advertising strategy that incorporates both digital
and traditional advertising methods

Examples of Successful Digital Advertising Campaigns

Research and analyze at least two successful digital advertising campaigns from different
industries (e.qg. retail, travel, food, etc.)

Describe the advertising goals and target audience for each campaign

Analyze the strategies and techniques used in the campaigns, such as ad format, targeting, and
creative elements

Evaluate the effectiveness of each campaign based on performance metrics such as click-through
rate (CTR), conversion rate, and return on investment (ROI)



Part D: Digital Advertising Case Study

Choose a company and a product or service to advertise

Develop a digital advertising campaign strategy that incorporates at least two digital advertising
platforms

Justify the ad format, targeting, and creative elements for the selected platforms based on the
advertising goals and target audience

Create a sample ad copy and creative for each platform

Provide a budget allocation and bidding strategy for the campaign

Evaluate the potential effectiveness of the campaign based on estimated performance metrics and
provide recommendations for optimizing the campaign strategy

Evaluation Criteria:

Accurate and detailed analysis of at least two successful digital advertising campaigns from
different industries

Clear and concise description of the advertising goals and target audience for each campaign
Comprehensive analysis of the strategies and techniques used in the campaigns, and their
effectiveness based on performance metrics

Accurate and relevant development of a digital advertising campaign strategy that incorporates at
least two digital advertising platforms

Justification of ad format, targeting, and creative elements based on the advertising goals and
target audience

Creation of sample ad copy and creative for each platform that is appropriate for the target
audience and aligns with the advertising goals

Thorough and realistic budget allocation and bidding strategy for the campaign

Accurate and relevant evaluation of the potential effectiveness of the campaign based on
estimated performance metrics and clear recommendations for optimizing the campaign strategy.

Module 2: Types of Digital Advertising

Search engine marketing (SEM)
Display advertising

Social media advertising

Video advertising

Native advertising

Email marketing



Homework Assignment: Module 2 - Types of Digital Advertising

Part A:

Part B:

Part C:

Search Engine Marketing (SEM)

Choose a company and a product or service to advertise

Develop a SEM strategy that includes keyword research, ad copy, and targeting

Provide a budget allocation and bidding strategy for the campaign

Analyze the effectiveness of the SEM strategy based on performance metrics such as click-
through rate (CTR), conversion rate, and return on investment (ROI)

Display Advertising

Choose a company and a product or service to advertise

Develop a display advertising campaign that includes ad format, targeting, and creative elements
Analyze the effectiveness of the display advertising campaign based on performance metrics such
as click-through rate (CTR), conversion rate, and return on investment (ROI)

Compare and contrast the effectiveness of the display advertising campaign to other types of
digital advertising campaigns (such as SEM or social media advertising)

Social Media Advertising

Choose a company and a product or service to advertise

Develop a social media advertising campaign that includes ad format, targeting, and creative
elements for at least two social media platforms

Provide a budget allocation and bidding strategy for the campaign

Analyze the effectiveness of the social media advertising campaign based on performance metrics
such as click-through rate (CTR), conversion rate, and return on investment (ROI)

Evaluation Criteria:

Accurate and relevant development of a SEM strategy that incorporates keyword research, ad
copy, and targeting

Thorough and realistic budget allocation and bidding strategy for the SEM campaign
Accurate and relevant analysis of the effectiveness of the SEM strategy based on performance
metrics and clear recommendations for optimizing the campaign strategy

Accurate and relevant development of a display advertising campaign that includes ad format,
targeting, and creative elements

Clear and concise analysis of the effectiveness of the display advertising campaign based on
performance metrics and accurate comparison to other types of digital advertising campaigns
Accurate and relevant development of a social media advertising campaign that includes ad
format, targeting, and creative elements for at least two social media platforms

Thorough and realistic budget allocation and bidding strategy for the social media advertising
campaign



Accurate and relevant analysis of the effectiveness of the social media advertising campaign
based on performance metrics and clear recommendations for optimizing the campaign strategy.

Module 3: Targeting and Segmentation

Understanding target audience
Demographics and psychographics
Behavioral targeting

Geolocation targeting
Remarketing and retargeting

Homework Assignment: Module 3 - Targeting and Segmentation

Part A:

Part B:

Part C:

Understanding Target Audience

Choose a company and a product or service to advertise

Conduct market research to identify the target audience for the selected product or service
Develop a buyer persona that includes demographics, psychographics, and behavioral
characteristics

Analyze the potential impact of the buyer persona on the advertising strategy and provide
recommendations for adjusting the ad format, targeting, and creative elements

Behavioral Targeting

Choose a company and a product or service to advertise

Develop a behavioral targeting strategy that includes at least one platform that offers behavioral
targeting capabilities (such as Facebook or Google Ads)

Justify the selection of the platform and targeting criteria based on the buyer persona and
advertising goals

Analyze the effectiveness of the behavioral targeting strategy based on performance metrics such
as click-through rate (CTR), conversion rate, and return on investment (ROI)

Remarketing and Retargeting

Choose a company and a product or service to advertise

Develop a remarketing or retargeting campaign that includes ad format, targeting, and creative
elements for at least one platform that offers remarketing or retargeting capabilities (such as
Google Ads or Facebook)

Provide a budget allocation and bidding strategy for the campaign



Analyze the effectiveness of the remarketing or retargeting campaign based on performance
metrics such as click-through rate (CTR), conversion rate, and return on investment (ROI)

Evaluation Criteria:

Accurate and comprehensive market research to identify the target audience for the selected
product or service

Development of a detailed and accurate buyer persona that includes demographics,
psychographics, and behavioral characteristics

Accurate and relevant analysis of the potential impact of the buyer persona on the advertising
strategy and clear recommendations for adjusting the ad format, targeting, and creative elements
Accurate and relevant development of a behavioral targeting strategy that incorporates at least
one platform that offers behavioral targeting capabilities

Justification of the selection of the platform and targeting criteria based on the buyer persona and
advertising goals

Accurate and relevant analysis of the effectiveness of the behavioral targeting strategy based on
performance metrics and clear recommendations for optimizing the campaign strategy

Accurate and relevant development of a remarketing or retargeting campaign that includes ad
format, targeting, and creative elements for at least one platform that offers remarketing or
retargeting capabilities

Thorough and realistic budget allocation and bidding strategy for the remarketing or retargeting
campaign

Accurate and relevant analysis of the effectiveness of the remarketing or retargeting campaign
based on performance metrics and clear recommendations for optimizing the campaign strategy.

Module 4: Creating Ad Campaigns

Setting goals and objectives

Creating ad copy and creative
Choosing the right ad format

Landing page optimization

Testing and measuring ad effectiveness

Homework Assignment: Module 4 - Creating Ad Campaigns

Part A: Setting Goals and Objectives

Choose a company and a product or service to advertise

Develop a comprehensive list of advertising goals and objectives for the selected product or
service

Prioritize the goals and objectives based on their importance and relevance to the business and the
target audience



e Provide recommendations for selecting the appropriate ad format, targeting, and creative
elements based on the prioritized goals and objectives

Part B: Ad Copy and Creative

Choose a company and a product or service to advertise
Develop ad copy and creative elements that align with the selected ad format, targeting, and
advertising goals and objectives
Conduct A/B testing to compare the effectiveness of different ad copy and creative elements

e Analyze the results of the A/B testing and provide recommendations for optimizing the ad copy
and creative elements

Part C: Landing Page Optimization

Choose a company and a product or service to advertise
Develop a landing page that aligns with the selected ad format, targeting, and advertising goals
and objectives

e Analyze the effectiveness of the landing page based on performance metrics such as bounce rate,
conversion rate, and time on page

e Provide recommendations for optimizing the landing page based on the analysis and evaluation

Evaluation Criteria:

e Development of a comprehensive list of advertising goals and objectives for the selected product
or service that is accurate and relevant to the business and the target audience

e Prioritization of the goals and objectives that is accurate and relevant to the business and the
target audience, and clear recommendations for selecting the appropriate ad format, targeting, and
creative elements based on the prioritized goals and objectives

e Development of ad copy and creative elements that align with the selected ad format, targeting,
and advertising goals and objectives and that are accurate and relevant to the business and the
target audience

e Comprehensive A/B testing of different ad copy and creative elements and accurate analysis of
the results, and clear recommendations for optimizing the ad copy and creative elements based on
the analysis and evaluation

e Development of a landing page that aligns with the selected ad format, targeting, and advertising
goals and objectives, and that is accurate and relevant to the business and the target audience

e Comprehensive analysis of the effectiveness of the landing page based on performance metrics
and accurate recommendations for optimizing the landing page based on the analysis and
evaluation.



Module 5: Advertising Platforms

Google Ads
Facebook Ads
Twitter Ads
LinkedIn Ads
Instagram Ads
YouTube Ads

Homework Assignment: Module 5 - Advertising Platforms

Part A:

Part B:

Part C:

Google Ads Campaign

Choose a company and a product or service to advertise

Develop a Google Ads campaign that includes ad format, targeting, and creative elements
Provide a budget allocation and bidding strategy for the campaign

Analyze the effectiveness of the Google Ads campaign based on performance metrics such as
click-through rate (CTR), conversion rate, and return on investment (ROI)

Facebook Ads Campaign

Choose a company and a product or service to advertise

Develop a Facebook Ads campaign that includes ad format, targeting, and creative elements
Provide a budget allocation and bidding strategy for the campaign

Analyze the effectiveness of the Facebook Ads campaign based on performance metrics such as
click-through rate (CTR), conversion rate, and return on investment (ROI)

Comparison of Advertising Platforms

Choose a company and a product or service to advertise

Develop advertising campaigns for at least two advertising platforms (such as Google Ads,
Facebook Ads, LinkedIn Ads, or Twitter Ads)

Compare and contrast the effectiveness of the advertising campaigns based on performance
metrics such as click-through rate (CTR), conversion rate, and return on investment (ROI)
Provide recommendations for selecting the appropriate advertising platform based on the
advertising goals and target audience



Part D: Emerging Advertising Platforms

e Research and identify at least two emerging advertising platforms (such as TikTok Ads or
Snapchat Ads)
Analyze the features and advantages of the selected emerging advertising platforms
Provide recommendations for incorporating the emerging advertising platforms into a
comprehensive advertising strategy

Part E: Optimization and Testing

Choose a company and a product or service to advertise
Develop a comprehensive advertising strategy that includes at least two advertising platforms and
ad formats

e Analyze the effectiveness of the advertising strategy based on performance metrics such as click-
through rate (CTR), conversion rate, and return on investment (ROI)
Conduct A/B testing to compare the effectiveness of different ad formats and targeting criteria
Provide recommendations for optimizing the advertising strategy based on the analysis and
evaluation

Evaluation Criteria:

e Accurate and relevant development of a Google Ads campaign that incorporates ad format,
targeting, and creative elements
Thorough and realistic budget allocation and bidding strategy for the Google Ads campaign

e Accurate and relevant analysis of the effectiveness of the Google Ads campaign based on
performance metrics and clear recommendations for optimizing the campaign strategy

e Accurate and relevant development of a Facebook Ads campaign that incorporates ad format,
targeting, and creative elements
Thorough and realistic budget allocation and bidding strategy for the Facebook Ads campaign

e Accurate and relevant analysis of the effectiveness of the Facebook Ads campaign based on
performance metrics and clear recommendations for optimizing the campaign strategy

e Accurate and relevant development of advertising campaigns for at least two advertising
platforms

e Clear and concise comparison and contrast of the effectiveness of the advertising campaigns
based on performance metrics and accurate recommendations for selecting the appropriate
advertising platform based on the advertising goals and target audience

e Accurate and relevant research and identification of at least two emerging advertising platforms,
and clear analysis of their features and advantages

e Accurate and relevant recommendations for incorporating the emerging advertising platforms into
a comprehensive advertising strategy

e Development of a comprehensive advertising strategy that includes at least two advertising
platforms and ad formats that is accurate and relevant to the advertising goals and target audience

e Accurate and relevant analysis of the effectiveness of the advertising strategy based on
performance metrics and clear recommendations for optimizing the advertising strategy



Comprehensive A/B testing of different ad formats and targeting criteria and accurate analysis of
the results, and clear recommendations for optimizing the advertising strategy based on the
analysis and evaluation

Module 6: Performance Metrics

Key performance indicators (KPIs)
Click-through rate (CTR)
Conversion rate

Cost per click (CPC)

Return on ad spend (ROAS)
Customer lifetime value (CLV)

Homework Assignment: Module 6 - Performance Metrics

Part A:

Part B:

Part C:

Understanding Performance Metrics

Choose a company and a product or service to advertise

Develop a list of relevant performance metrics based on the advertising goals and objectives for
the selected product or service

Analyze the potential impact of each performance metric on the advertising strategy and provide
recommendations for adjusting the ad format, targeting, and creative elements

Monitoring and Analysis

Choose a company and a product or service to advertise

Develop a comprehensive advertising strategy that includes ad format, targeting, and creative
elements

Monitor the performance metrics of the advertising strategy on a regular basis (such as daily or
weekly)

Analyze the performance metrics based on the advertising goals and objectives and provide
recommendations for optimizing the advertising strategy

Data Visualization

Choose a company and a product or service to advertise

Develop a visualization of the performance metrics of the advertising strategy that effectively
communicates the effectiveness of the advertising strategy to stakeholders (such as a dashboard
or report)

Provide an explanation of the key insights and takeaways from the visualization



Evaluation Criteria:

e Development of a list of relevant performance metrics that accurately align with the advertising
goals and objectives for the selected product or service

e Accurate and relevant analysis of the potential impact of each performance metric on the
advertising strategy and clear recommendations for adjusting the ad format, targeting, and
creative elements

e Development of a comprehensive advertising strategy that includes ad format, targeting, and
creative elements that accurately align with the advertising goals and objectives for the selected
product or service

e Accurate and relevant monitoring of the performance metrics of the advertising strategy on a
regular basis and clear recommendations for optimizing the advertising strategy based on the
analysis of the performance metrics

e Development of a visualization of the performance metrics of the advertising strategy that
effectively communicates the effectiveness of the advertising strategy to stakeholders and
accurate explanation of the key insights and takeaways from the visualization

Module 7: Budgeting and Bidding Strategies

e Budget allocation
e Bidding strategies
e Cost models (CPM, CPC, CPA)

Homework Assignment: Module 7 - Budgeting and Bidding Strategies
Part A: Setting Advertising Budget

Choose a company and a product or service to advertise

e Develop a comprehensive advertising budget that includes a breakdown of expenses for each
advertising platform and ad format

e Justify the budget allocation based on the advertising goals and target audience
Provide recommendations for adjusting the budget allocation based on the analysis of the
advertising performance metrics

Part B: Understanding Bidding Strategies

Choose a company and a product or service to advertise

e Analyze the bidding strategies for at least two advertising platforms (such as Google Ads or
Facebook Ads)

e Develop a recommendation for the appropriate bidding strategy for the selected product or
service based on the advertising goals and target audience



Part C: Bid Management

Choose a company and a product or service to advertise

Develop a bid management strategy for at least one advertising platform (such as Google Ads or
Facebook Ads) that includes bid adjustments and bid scheduling

Analyze the effectiveness of the bid management strategy based on performance metrics such as
click-through rate (CTR), conversion rate, and return on investment (ROI)

Provide recommendations for optimizing the bid management strategy based on the analysis and
evaluation

Evaluation Criteria:

Accurate and comprehensive development of an advertising budget that includes a breakdown of
expenses for each advertising platform and ad format

Justification of the budget allocation based on the advertising goals and target audience that is
accurate and relevant, and clear recommendations for adjusting the budget allocation based on the
analysis of the advertising performance metrics

Accurate and relevant analysis of the bidding strategies for at least two advertising platforms that
includes a recommendation for the appropriate bidding strategy for the selected product or service
based on the advertising goals and target audience

Accurate and relevant development of a bid management strategy for at least one advertising
platform that includes bid adjustments and bid scheduling, and clear recommendations for
optimizing the bid management strategy based on the analysis and evaluation

Accurate and relevant analysis of the effectiveness of the bid management strategy based on
performance metrics such as click-through rate (CTR), conversion rate, and return on investment
(ROI) and clear recommendations for optimizing the bid management strategy based on the
analysis and evaluation.

Module 8: Campaign Optimization

Analyzing performance metrics
Making data-driven decisions

AJB testing ad copy and creative
Adjusting targeting and segmentation
Budget optimization



Homework Assignment: Module 8 - Campaign Optimization

Part A:

Part B:

Part C:

Analyzing Performance Metrics

Choose a company and a product or service to advertise

Develop a comprehensive advertising strategy that includes ad format, targeting, and creative
elements

Monitor the performance metrics of the advertising strategy on a regular basis (such as daily or
weekly)

Analyze the performance metrics based on the advertising goals and objectives and provide
recommendations for optimizing the advertising strategy

A/B Testing

Choose a company and a product or service to advertise

Develop an A/B testing strategy that compares the effectiveness of different ad formats, targeting
criteria, or creative elements for the selected product or service

Conduct the A/B testing and analyze the results based on performance metrics such as click-
through rate (CTR), conversion rate, and return on investment (ROI)

Provide recommendations for optimizing the advertising strategy based on the analysis of the A/B
testing results

Multivariate Testing

Choose a company and a product or service to advertise

Develop a multivariate testing strategy that compares the effectiveness of multiple variations of
ad formats, targeting criteria, and creative elements for the selected product or service

Conduct the multivariate testing and analyze the results based on performance metrics such as
click-through rate (CTR), conversion rate, and return on investment (ROI)

Provide recommendations for optimizing the advertising strategy based on the analysis of the
multivariate testing results

Evaluation Criteria:

Accurate and relevant development of a comprehensive advertising strategy that includes ad
format, targeting, and creative elements

Accurate and relevant monitoring of the performance metrics of the advertising strategy on a
regular basis and clear recommendations for optimizing the advertising strategy based on the
analysis of the performance metrics

Accurate and relevant development of an A/B testing strategy that compares the effectiveness of
different ad formats, targeting criteria, or creative elements for the selected product or service
Comprehensive A/B testing of different ad formats, targeting criteria, or creative elements and
accurate analysis of the results, and clear recommendations for optimizing the advertising
strategy based on the analysis of the A/B testing results



e Accurate and relevant development of a multivariate testing strategy that compares the
effectiveness of multiple variations of ad formats, targeting criteria, and creative elements for the
selected product or service

e Comprehensive multivariate testing of multiple variations of ad formats, targeting criteria, and
creative elements and accurate analysis of the results, and clear recommendations for optimizing
the advertising strategy based on the analysis of the multivariate testing results

Module 9: Regulatory Compliance

Ad copy and creative guidelines
Privacy and data protection laws
Ad targeting restrictions

Ethical considerations

Homework Assignment: Module 9 - Regulatory Compliance
Part A: Identifying Regulations and Guidelines

Choose a company and a product or service to advertise
Identify the regulations and guidelines that apply to the selected product or service in the
advertising industry

e Analyze the impact of the regulations and guidelines on the advertising strategy and provide
recommendations for ensuring compliance

Part B: Ad Content Compliance

Choose a company and a product or service to advertise
Develop ad content that complies with the regulations and guidelines for the selected product or
service in the advertising industry

e Analyze the effectiveness of the ad content based on performance metrics such as click-through
rate (CTR), conversion rate, and return on investment (ROI)

e Provide recommendations for optimizing the ad content while ensuring compliance with the
regulations and guidelines

Part C: Privacy and Data Protection

Choose a company and a product or service to advertise

e Develop a data protection and privacy policy that complies with the relevant regulations and
guidelines in the advertising industry

e Analyze the impact of the data protection and privacy policy on the advertising strategy and
provide recommendations for ensuring compliance



Evaluation Criteria:

Accurate and comprehensive identification of the regulations and guidelines that apply to the
selected product or service in the advertising industry

Accurate and relevant analysis of the impact of the regulations and guidelines on the advertising
strategy and clear recommendations for ensuring compliance

Accurate and relevant development of ad content that complies with the regulations and
guidelines for the selected product or service in the advertising industry

Accurate and relevant analysis of the effectiveness of the ad content based on performance
metrics and clear recommendations for optimizing the ad content while ensuring compliance with
the regulations and guidelines

Accurate and relevant development of a data protection and privacy policy that complies with the
relevant regulations and guidelines in the advertising industry

Accurate and relevant analysis of the impact of the data protection and privacy policy on the
advertising strategy and clear recommendations for ensuring compliance

Module 10: Future of Digital Advertising

Emerging technologies and trends
Acrtificial intelligence and machine learning
Voice search and audio advertising
Augmented and virtual reality advertising
Social commerce

Homework Assignment: Module 10 - Future of Digital Advertising

Part A: Emerging Technologies

Research and identify at least two emerging technologies (such as artificial intelligence or virtual
reality) that may impact the future of digital advertising

Analyze the potential impact of each emerging technology on the advertising industry and
provide recommendations for incorporating the emerging technologies into a comprehensive
advertising strategy

Part B: Sustainability and Ethics

Choose a company and a product or service to advertise
Develop an advertising strategy that incorporates sustainable and ethical practices in the
production and distribution of the selected product or service



e Analyze the impact of the sustainable and ethical practices on the advertising strategy and provide
recommendations for optimizing the advertising strategy based on the analysis

Part C: Future Trends

Choose a company and a product or service to advertise
Develop a comprehensive advertising strategy that incorporates future trends in the advertising
industry (such as voice search or personalized marketing)

e Analyze the potential impact of the future trends on the advertising industry and provide
recommendations for optimizing the advertising strategy based on the analysis

Evaluation Criteria:

e Accurate and relevant research and identification of at least two emerging technologies that may
impact the future of digital advertising, and clear analysis of their potential impact on the
advertising industry and recommendations for incorporating the emerging technologies into a
comprehensive advertising strategy

e Accurate and relevant development of an advertising strategy that incorporates sustainable and
ethical practices in the production and distribution of the selected product or service, and clear
analysis of the impact of the sustainable and ethical practices on the advertising strategy and
recommendations for optimizing the advertising strategy based on the analysis

e Accurate and relevant development of a comprehensive advertising strategy that incorporates
future trends in the advertising industry, and clear analysis of the potential impact of the future
trends on the advertising industry and recommendations for optimizing the advertising strategy
based on the analysis

That's a comprehensive training module for digital advertising. Each module can be broken down into
smaller lessons and can be taught in a classroom or online setting. Additionally, there are various
resources and certification programs available that can be used to supplement this training module.



